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e Facebook's Big Facelift
The social networking site's coming redesign will be marked by a cleaner, more organized look to
appeal to its vastly bigger, more diverse user base.

BusinessWeek.com

¢ What Accountants Can Teach You About Using Social Media
H&R Block Cast a Wide Net With a Campaign That Included Profiles, Videos, Twitter and Widgets

Advertising Age

e New Content Delivery Positioned For Growth, But Hurdles High
According to findings of the Accenture 2008 Global Media Content Survey among more than 100 senior

leaders and decision-makers in the media and entertainment industry, 70% of respondents indicated
they derive some revenue today from new alternate forms of media such as downloading or watching
TV programs "on demand," digital advertising, or user-generated content.

Center for Media Research

e So You Think SMS Is Dying? Think Again...
According to findings of the Accenture 2008 Global Media Content Survey among more than 100 senior
leaders and decision-makers in the media and entertainment industry, 70% of respondents indicated
they derive some revenue today from new alternate forms of media such as downloading or watching
TV programs "on demand," digital advertising, or user-generated content.

Adotas
e The ideal means of educating ... informing ... persuading.

That's what management sees when you mention one of the hottest communications tools available:
blogging. The Web 2.0 blogosphere is one of the fastest growing communities today. New blogs are



launched nearly every second ... 120,000 times every day.

Promo Magazine

e Mobile Applications With a Sense of Place
If the work of 20 MIT computer science students is any indication, the mantra could apply as easily to
mobile phones as it does to real estate: Location, location, location. The students designed applications
for mobile phones using Google's open source Android platform, most of which rely on a phone's
location for serving up content.

Linux Insoder

TRENDS

¢ Women In Wealthy Homes Make 2 Of 3 Buying Decisions
Married women in households earning $150,000 or more per year make nearly two-thirds (64%) of the

buying decisions, and they most certainly recognize and reward marketers that show them respect (and
punish those who don't).

Marketing Daily

e Targeting Gays, Lesbians Is A Win-Win, New Survey Shows
Gays and lesbians are not a large segment of the population - only about 8%--but they do reward
marketing messages targeted at them, according to new research.

Marketing Daily

¢ Wet Blanket Thrown On Social Marketing Ad Spend Predictions
Don’t believe the hype: it seems social networking is more flash than cash in the interactive advertising
spend department, according to eMarketer. The company revised its projections for spending in the
U.S. this year down to $1.4 billion from $1.6 billion.

Adotas

¢ Where the Diqitally Savvy Things Are
To find the biggest concentration of digitally savvy consumers, you have to head to Texas, it turns out.
Austin, to be exact. And the second-highest concentration of this segment is not in Silicon Valley but in
Las Vegas. Spots three through 10 go to, respectively, Sacramento, San Diego, Washington, Seattle,
Phoenix, Chicago, New York and San Francisco.

Advertising Age



e Teens Are Buying Less, Too
According to "Taking Stock With Teens" research survey by Piper Jaffray, total teen spending on fashion
declined nearly 20 percent on a year-to-year basis, indicating a "discretionary recession,” says senior
research analyst Jeff Klinefelter.

Center for Media Research

BUSINESS

e Wikis: The Crown Jewels of Collaboration
Increasingly, managers find themselves leading teams that are scattered in different cities or even
continents, working on projects which have to be flexible enough to rapidly evolve to meet changing
business needs. In this environment, business managers are starting to learn what software developers
have known for years: Wikis provide a simple but powerful boost to collaboration and can quickly
improve business productivity .

EcommerceTimes.com

e Video Links: The Best Lures in the SEO Tackle Box?
The time is ripe for companies to utilize online video in their search engine optimization and e-
marketing efforts, says Peter Hamilton of ArteWorks SEO; however, they should limit the length of
videos and strive for a high quality in production.

EcommerceTimes.com

¢ Breaches Make a Mockery of PCIl Security Standards
Dave & Buster's, a popular eatery and arcade, is the latest U.S. firm to be hit by hackers bent on
stealing credit card data. This breach, much like one a few months ago at the East Coast grocery chain
Hannaford, was the result of strategically placed malware that recorded credit card data in transit.
These breaches illustrate the need for more stringent payment card security standards.

EcommerceTimes.com

INDUSTRY

¢ Don’t Crown Goodle Yet — The Rules of Engagement Are Still Being Determined
According to an article in the Financial Times, the search war is already over. Google’s won. Everyone
else can go home now. Microhoo was the last potential challenger, and now that that deal is in
shambles, the victory has been ceded to the search empire of Mountain View. Even fellow Search
Insider Aaron Goldman has been searching for a Google Killer, and so far hasn’t found one. | myself
said Google was going to be an extremely hard habit to break (in five parts, no less).

Search Insider



e Will Icahn Bring Microhoo Back To Life?

The boisterous billionaire Carl Icahn thinks he can (which means there’s a good chance he will) take
control of Yahoo’s board and force it into talks with Microsoft again.

Adotas

¢ ABC Building Emerdging Media Labs to Track Ad Viewership
Duane Varan is really starting to get around. After launching a research group at an Australian
university that has been working with Microsoft, Procter & Gamble and Kraft Foods, among others, this

professor who specializes in interactive TV is about to conduct experiments on ad viewership for Walt
Disney's ABC and ESPN.

Advertising Age

GOVERNMENT AFFAIRS

¢ Texas to check whether Amazon owes sales tax

Texas officials may claim that Amazon.com owes millions in sales taxes on purchases made by Lone
Star State residents.

Seattlepi.com

Member Press Releases

e ANETORDERS/AMERICAN MAILERS HIRES VICE-PRESIDENT OF SALES(Click on News)

e TELETRAX ANNOUNCES MULTI-YEAR CONTRACT RENEWAL WITH
THE NBC AGENCY (PDF)

Classified AdS advertise in ERA's E-News Weekly

Product Acquisitions Manager

Highly Motivated. Strong organizational skills. Sales experience. Responsible for sourcing new products for



overseas distribution through new and existing suppliers. Communicate with current suppliers and handle all
customer needs. Excellent communication skills. Please contact deborah.goc@giservices.tv.

EUROPEAN SALES, PREMIER SOLUTIONS

BASED IN Miami Florida, www.premiersolutions.com is looking for a full time SALES PERSON. EXCELLENT
SALARY + COMISSIONS. The person must live in Europe in any country. Those people interested please e-
mail us your resume at jorge@premiersolutions.com.

PER INQUIRY RADIO, TV, PRINT AND INTERNET CLIENTS NEEDED.

William Sullivan Advertising, specialist in per inquiry / remnant radio, TV, print and Internet advertising is
looking for more clients to place per inquiry with us across the country. Presently we have over 50 satisfied
clients using our per inquiry radio, TV, print and Internet service paying a specific price per lead. Feel free to
read some of Bill's articles on DR Radio which had been published in Electronic Retailer Magazine
http://www.williamsullivanadvertising.com/articles _0607.html. We are looking for more clients to place
advertising in our per Inquiry program. We have a proven model for over 22 years making direct response
advertising work for our large and expanding list of clients. For samples of our radio commercials please visit
http://www.williamsullivanadvertising.com/samples.html. Our present client categories start from Natural
Cures book to acne products to stress and anxiety relief programs to inventions companies to hair replacement
and much more. We are dedicated to expanding our clients business and you can be a part of our growth.
Contact Bill Sullivan at 973-379-8555 or email bill@williamsullivanadvertising.com.

Submissions

Are you an ERA member? As a membership benefit, you can submit press releases, company/personnel
announcements and calendar items to be published in the E-News Weekly. Please contact Peter Howson,
phowson@retailing.org.

Advertising Opportunities
If you are interested in advertising, please contact Peter Howson, phowson@retailing.org.
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